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Against the backdrop of contemporary turbulence and ambiguities, 
the multi-dimensional aspect of the values of charismatic leadership 
has been studied as a socioculutural and ethnocultural phenomenon. It 
has been claimed that the latest information and communication 
technologies have had a substantial impact on that phenomenon. The 
advancement of those technologies has made it possible to change the 
political and psychological atmosphere of a country via the 
readujustment of the image of the politician. Thus, the improvement of 
political technologies has led to the qualitatively new and specially 
constructed “false charisma” that we deal with now. Our starting point 
is that the establishment of the multi-dimensional values of charismatic 
leadership functions like a game. Having said that, the multi-
dimensional values of the formation of charismatic leadership have 
been analyzed emphasizing the anthropological and civilizational 
approaches within the realm of comparative politics. According to the 
author, this approach will create an opportunity to generalize 
interdisciplinary findings constructing a holistic image of the 
sociopolitical transformation of the subject matter. 

Keywords: charismatic leadership, information and communication 
technologies, messiah, false charisma, institutional charisma, charisma 
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The phenomenon of "charisma" was emphasized in detail by the Greco-

Roman political thought. It is considered to be a gift from God and it is also 
found in the New Testament in the second epistle to the Corinthians". 

Theological literature depicts charisma as a means espoused by the 
church indicating the Almighty's patriarchal authority, it served as a tool for 
regulating relations between him and his followers. However, it was 
M.Weber, who applied the concept of "charisma" and analyzed the essence 
of the possession of it. 

Thanks to M. Weber, the concept of "charisma" went beyond religion 
and became secularized as a source of social life, individual career, as a 
socio-psychological phenomenon that endows a person with supernatural 

                                        
1 This project has been carried out within the framework of the scientific project 20 RF-189 
“Charismatic Leadership in the Contemporary Political Cultures of the East: An 
Anthropological Aspect”. 
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power, i.e. "a gift from God." [1] According to M. Weber, such a person has 
every chance to become a "leader". Charisma is first and foremost a result 
of exceptional personal qualities and as such it is "not available to everyone, 
and that is why it is the highest possibility of aristocracy and the product of 
the imagination of others." [2, с. 341- 342] In the light of the mentioned idea, 
M. Weber differentiated the civilizational and confessional dimensions of 
the power, systematized the phenomenon of "charisma" as a gift from 
God, a valuable potential, a "gift and grace given by God". In this regard, 
S. Moscovici aptly noted " ... for me, charisma is a source of vitality in addition 
to Weber's rationalism, it is saturated with sensuality and attention [3, с. 241]  

It should be noted that M. Weber did not give a clear definition of 
charisma and did not propose a systematic theory. However, M. Weber 
revealed charisma in the following three dimensions: 1. a charismatic leader 
with an awareness of his mission is characterized by self-confidence, great 
rhetorical ability, 2. during a crisis, followers of a leader typically form a mass 
demonstrating great faith in him and an incomprehensible, not insightful 
approach to economic issues. 3. charismatic routine (via party organization, 
for example), without which charismatic radical revolutionary movements are 
difficult to form [17]. Most of Weber's successors focused on the first two 
aspects. A. R. Wilner argues that charismatic relationships exist in four 
conditions: 1) the leader is perceived by like-minded people as a 
superhuman, 2) like-minded people blindly believe in his statements;  
3) unconditionally follow his instructions; 4) show inexplicable emotional 
devotion to him [4, p. 8]. Based on the analysis of the leadership discourse, 
A. R. Wilner developed the hermeneutics of charisma in particular in 
developing countries (starting with comparative studies of Sukarno in 
Indonesia, Nasser in Egypt and Nkrumah in Ghana). The majority of analysts 
with an expertise in the field argue that the issues of political, economic, and 
effective governance have become critical to understanding the essence of 
the pre-election competition among politicians and the electoral outcome. It 
should be noted right away that M. Weber considered the concept of 
charisma within the framework of his ideal type, i.e. the task was not to 
provide a clear-cut definition, but to dissect the "pure" prototype of charisma, 
the disclosure of continuity (or variations) of charisma in a specific area. 
Taking Weber's charisma as a starting point, it is necessary to state that from 
the perspective of a civilizational, anthropological analysis of modern political 
processes, it is clear that many controversial issues, the importance of which 
is growing, emerged as a result of democratic transition. Back in 2000-2002, 
with the support of INTAS (International Association for the Promotion of 
Cooperation with Scientists of the Newly Independent States of the Former 
Soviet Union), an international study on charismatic political leadership was 
conducted by scientists from the University of Bath (UK), Moscow, Minsk 
State Universities, as well as the Kiev Center for Social and Electoral Studies 
(SOCIS) in Russia, Ukraine, Belarus. Three major tasks were included in the 
empirical research. First, polls focus on the nature of support for leaders in 
the three selected countries making the comparison of results possible. 
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Second, the use of focus groups without revealing the deeper characteristics 
of the leader's supporters. Third, the statements of the managers were 
analyzed using certain theoretical positions. The goal of this approach is to 
demonstrate that charisma is an important, yet not the only concept in 
leadership analytical tools. [5] Analyzing the findings of this study, it is 
possible to argue that the materials of the study of charismatic potential in 
these countries revealed not only the contradictory nature of charisma, but 
also its importance in understanding the characteristics of political leadership 
in the post-Soviet countries. In this context, it is necessary to conduct a new 
study of scientific and applied significance of charismatic leadership by 
meeting two criteria. First, consider what characteristics make a politician 
charismatic. What are the characteristics of publicizing a politician's image? 
In that case, how should we interpret the presence of those leaders who, 
through their erratic behavior, frequently entice the masses by promising 
rapid, often illusory social change? Such ephemeral and illusory phenomena, 
as well as dramatic ones, are clearly not observed in countries where, in 
addition to a tradition of institutional respect for politicians, historical and 
cultural moral norms for maintaining political order are also strengthened. In 
this case, it is necessary to acknowledge that charismatic leaders have such 
disparate characteristics that it is difficult to discern the common source of 
their charismatic value. Moreover, the discussion of the image of the leader 
acting in society deepens the crises of political development, which, in turn, 
makes one believe in the charisma of the new leader, namely "Messiah 
(Savior)". 

Anglo-Saxon anthropology is associated with the "messianic" paradigm 
of studying political charisma. The phenomenon of charisma is only 
considered in this context of intense social changes and crises. As a result, 
there is a need to overcome an extraordinary situation through charismatic 
cultural energy, the development of a heroic myth, and the restoration of the 
balance within the logic of expectations. This superhuman "task," in the form 
of a mission, is assigned to a leader endowed with exceptional qualities 
("hero") in order to carry out a “revolutionary breakthrough”. Moreover, as 
a result of such a breakthrough, a charismatic person does not restore the 
broken order, but acts as a demiurge (Creator) and tries to create a new 
order. For this purpose, the sense of responsibility that distinguishes the 
leader and the messianic hope for the population "to get rid of the suffering" 
is borrowed from Demiurge’s myth. 

At the same time, there is a two-way process. On the one hand, there is 
a need to find the cause of violations of public (or group) order and 
misfortunes. On the other hand, we need to get rid of the villain, the 
implementation of which takes on a specially created charismatic image of a 
"hero savior". In this status, the "hero-savior" is one of the unusual personal 
qualities that the villain himself or herself suffers from and which acts as the 
embodiment of hope for the satisfaction of existing needs. Hence the 
conclusion: charismatic leadership with its "Messiah savior" essence, which 
includes the needs of followers, regularly demonstrates "proof of its 
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extraordinary ability, which seems to be a symptom of the charismatic 
relationship between the leader and his followers [6, p. 747]. At the same 
time, according to Robert Tucker's research, charismatic leaders are not 
those who have exceptional qualities and thus inspire their followers, but 
rather those who lead a movement aimed at social change and ensure 
results. From this point of view , it is crucial to create an image of a permanent 
adversary as a " scapegoat”. This process implies that the social movement 
has a charismatic facet from the onset, that is to say, it was created and 
managed by a charismatic leader (for example, F. Castro, M. Gandhi), or it 
existed prior to the appearance of a charismatic leader, but after his 
appearance, it gains the status of the “ninth wave”. In other words, each 
episode of the leader's political biography should be viewed as a heroic step 
toward the "glorious solution" of the existing problem. All actions are intended 
to ensure that the conviction has been formed and is always maintained in 
the mass political consciousness that the political leader's sequence of clear 
actions has resulted in a certain success. In this context, George Barnes 
considers it appropriate to use the concept of "heroic leadership," 
considering it one of the transformational subtypes of societies and 
organizations in deep crisis, despite the lack of an acceptable standard for 
defining charismatic leadership and the ongoing uncertainty. 

 J. Barnes' "heroic leadership" implies immense support, faith and 
confidence in his ability to cope with crises, showing willingness and enjoying 
respect through direct communication (voting, applause, handshake, letters, 
etc.) [7, p. 2441 ]. In this sense, a study on peronism, established in the 60s 
of the 20 th century in Argentina, which made use of a simple applied method 
of public opinion polling in order to reval the multidimensional value system 
of the charisma of Colonel Juan Domingo Peron (1895-1974), President of 
Argentina (1946-52, 1952-55, 1973-74) and the founder and leader of the 
Peronist movements, is remarkable. [8] Nonetheless, the approach to 
revealing the essence of charisma through a simple method of public opinion 
polling was deemed ineffective. This became especially evident after the 
Portuguese revolution of "red carnations" in 1974. It turned out that in 
connection with the study of electoral behavior, there are special problems 
of using classical means of voting-public opinion polls, in which it is 
necessary to identify affective, rational and legal characteristics, as well 
as highly variable emotions caused by the situation. As for the latter, Van 
Duren believes that at the heart of charismatic coexistence "there are 
followers of the so-called charismatic inclination, who are united in respect 
(reverence) of the leader. It is appropriate to call these new supporters of 
charisma emotional expanders of space" [9, p. 253]. In this context, a leader 
needs undisguised admiration for a certain number of like-minded people 
and recognition of his special mission. Classical historical examples are M. 
Gandhi's activity, Mao Zedong (during the Cultural Revolution of China). The 
concept of "mass charisma" is based on the leader's ability to appeal to the 
masses and unite like-minded people. These two traits do not work purely. It 
is noteworthy V.I. Lenin's charisma. he was highly respected in the Bolshevik 
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Guard, but there are questions that remain controversial- whether he was 
widely recognized as a public figure before the revolution, whether the 
illiterate population of tsarist Russia perceived his image in its authenticity. 
Nonetheless, after the October Revolution, Lenin's charisma as the leader of 
the Bolshevik state was exceptional, given the expected radical social and 
institutional changes. This phenomenon is known as "institutional 
charisma," and it reveals another important conceptual dimension of 
charisma: identifying the institutions of the party and the state ensures the 
longevity of charisma. As a result, the term "institutional charisma" should 
be used specifically for results management, rather than simply to confirm 
the benefits of the image of figures holding top positions through the use of 
political technologies. It should be noted that the main meaning of charisma 
is not only endowing the figure with powerful support from the people or the 
party, but also managing the tasks assigned to him and ensuring the 
outcome through continuous changes. We believe it is appropriate to 
consider the concept of "false charisma" in this context. Representatives of 
the Frankfurt school (T. Adorno, E. Fromm, H. Marcuse, Y. Habermas, and 
others) are known for expanding on the issue of "false charisma" and 
studying its influence on mass consciousness. M. Weber's ideas began to 
diverge according to the so-called "late capitalism" or "late bourgeois 
society". While investigating the latter, it was emphasized that during "late 
capitalism," as a result of society's catastrophic rationalization, all spheres of 
public life were formalized. Consequently, genuine charisma is gradually 
suppressed in this case; additionally, a paradoxical situation is created in 
which rationality requires irrational production in order to protect the rational. 
In this context, charisma in authenticity ceases to be real and acquires the 
characteristics of a false one. The approach to general rationalization of 
society results in the emergence of such bureaucratic structures that strive 
to strengthen their priority position in any possible way. On the one hand, 
managers do not benefit from the emergence of strong personalities and the 
influence of a revolutionary charismatic leader in the processes. On the other 
hand, M.Weber argued that bureaucracy itself leads to the growth and 
maturity of charisma, because with its help it influences emergency 
situations. However, as the history of overcoming social crises 
demonstrates, it can be overcome only when, during the election campaign, 
a politician manages to present himself as a person endowed with unusual 
qualities while also brilliantly realizing that he and his charisma are 
demagogic. In this study, the Italian researcher Luciano Cavalli meant that 
M. Weber did not predict the prevalence of such charisma in the modern 
world and discusses the false emergence of various manifestations of 
charisma [10]. But M. Weber could not have predicted current developments 
in information and communication technologies and their network influence 
on political culture. 

In this regard, special attention was paid to the pathological aspects of 
the leader's personality, his biography, and the appearance of charisma in 
the neurotic tendencies of the masses, psychoses, complex formation, and 
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fears. It is logical that the bureaucratic machine, due to rational analysis, 
coordinates problems and presents an "artificial" leader to the masses. In 
fact, only the bureaucratic apparatus rationally designs, value-justifies and is 
interested in creating an "artificial" leader. Due to the game-related irrational 
energy of the masses, the bureaucracy manages not only to strengthen its 
positions with realism and activity, but also to expand its positions by 
applying "synthetic charisma" in the media [11]. According to Richard Lang, 
the concept of "synthetic charisma" makes it possible to distinguish it not 
only from false charisma, but also to emphasize the fact that the media is 
motivated by the organizers of a political campaign. This allows charismatic 
figures, grown in accordance with institutional goals, to influence socio-
political processes, strengthening their sensual connection with the 
environment. In this context, T. Parsons, having carried out a functional 
interpretation of charisma, specified it as the result of a special attitude, 
respect for others on the part of a person, indirectly recognizing his or her 
duties. Parsons' definition of charisma is closely connected with religious 
beliefs, since the ultimate values and interests of a person (one of the most 
important of which is the search for the meaning of life) are inextricably linked 
with his ideas about the supernatural. His charisma can thus serve as a source 
of legitimacy. In other words, there is some agreement between respectable 
phenomena and moral norms that govern certain attitudes and actions. Looking 
into the differences between legitimacy and charisma, T. Parsons believes 
that legitimacy is a narrower concept, since this quality is characterized by 
the norms of ensuring order, being "institutional attachment or the 
embodiment of charisma" [12, р. 665]. At the same time, Parsons' thesis 
played a significant role in establishing that "charisma is not a metaphysical 
entity, but an empirically strictly observed property of individuals, as well as 
human actions and attitudes" [12, р. 668-669]. T. Parsons' ideas triggered 
empirical research on issues concerning charisma, assisting in the 
identification of the essence and nature of political actors' interests in the 
process of modernization in "third-world" countries. In the field of application 
of the theory of political modernization, the concept of "charisma" began to 
be used structurally and functionally, conducting a systematic analysis of 
multilevel changes, instability, and crisis situations in society. American 
political scientist David Apter was the first to emphasize the importance of 
establishing political order in countries that had just overcome the colonial 
rule through the concept of "charisma," consistently developing the charisma 
of political leaders for the purpose of systematic analysis of multifaceted 
changes. M. Weber's inclination towards the theory of charismatic 
dominance was explained by the fact that traditional power in these societies 
was destroyed during the years of colonization, and legality was discredited. 
According to D.Apter, under the conditions of such decline and alienation, 
charismatic leadership was the only acceptable place for the creation of a 
political order on the part of the "new states" having been formed on the 
decolonized tribal territories, capable of creating a politically independent 
modern state and consistently carrying out a legal transition [13]. 
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Personalized political problems were also explained by the underdeveloped 
political culture of the liberated countries. The political confrontation 
inevitably had to take the form of a political struggle between individuals, 
since for the masses who had no such experience, a person (leader) was 
more acceptable and understandable than a political program. It is assumed 
that the recognition of state power was facilitated if the demands were made 
by those who the masses trusted. That is to say, the masses trust the 
charismatic leader, but not the state, and this personalized attitude (respect 
and trust) is used to preserve and establish the state until it earns its own 
legitimacy. In this context, we deem it necessary to mention the assumption 
of supporters of the functional interpretation of charisma, which means that 
political leaders of developing countries are forced to create personal, 
irrational forms and symbols as the only acceptable style of communication. 
In this case, charisma often combines the consciousness of a national leader 
and the masses in a manipulative image. As a result of all this, the problem 
of national identity in the "new states" of an arbitrary and mostly artificial 
nature has become a priority for the organization of political life. This is due 
to a lack of objective analysis of internal life, which contributed acceptance 
of the leader with his toolkit of individual characteristics by the masses as the 
only acceptable symbol of national consolidation (integration). Charisma has 
become a means by which a political leader tries to form a national 
consciousness, public opinion, create a national bureaucracy and establish 
a political tradition. These considerations are notable for the concept of 
political charisma developed by Ann-Ruth Wilner. 

Following M. Weber's idea the possession of special qualities does not 
make a leader charismatic, but their perception as such in the eyes of their 
followers, Wilner focuses on the followers' perception of the leader, his 
interest is also focused on the means the leader uses to elicit a "charismatic 
response" (by instilling fear, respect, etc.): 1) Reference to important cultural 
myths; 2) performing actions perceived as heroic or extraordinarily heroic 
deeds, 3) projection of qualities with a mystical or powerful aura;  
4) outstanding rhetorical ability [4, р. 61]. In such a framework of perception 
of charisma, leaders such as M. Gandhi and M. Thatcher are distinguished. 
The former one was adored. However, he won with the help of his "non-
violent struggle" technology and also left a legacy of great uncertainties. M. 
Thatcher, despite having a clear ideological focus and trying to manage 
results, was not an idol. In other cases, the issue is distinguishing leaders 
who, while personally confident in their mission, are still rational in terms of 
the development of the state institution and normal modernization. 

Much of the research on charisma to date has focused on the personal 
characteristics of the charismatic figure. Today, the position of researchers 
has changed, in particular, three themes that ensure the vitality of charisma 
has become dominant in the scientific literature: social crisis, legitimization 
and mutual aid. According to Weber, most charisma scholars consider 
certain types of crises to be a necessary starting point for the analysis of 
charisma. It is safe to argue that if charisma is primarily displayed as a result 
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of the affective rather than rational nature of leadership, it is viewed as a 
threat to identity. People are more prone to anomie, loss of values, and loss 
of social belonging during times of rapid changes. All of this leads to an 
identity crisis, prompting citizens not only to believe in leaders offering radical 
alternatives to development, but also to blindly support them. With the 
importance placed on such a dramatic crisis and accelerated changes, if we 
look at the enormous changes that followed the collapse of the USSR in the 
early 1990s, we may conclude that all "first generation populist" leaders  
(B. Yeltsin, Lukashenko, Zhirinovsky, L. Ter-Petrosyan, V. Manukyan) lacked 
cultural legitimacy of charisma. That is, the newly independent countries 
found themselves in a state of crisis and psychological shock as a result of 
linear liberalization and voucher privatization [15, p. 26]. However, there is a 
thesis in the modern literature on charisma stating that a strong politician is 
responsible for cultural legitimization, leading society out of existential pain 
and fear caused by the destruction of identity through his or her purposeful 
policy. This provision applies to Germany after the defeat of 1945. However, 
it should be borne in mind that strong leadership is inherent in the German 
tradition, especially when, starting with Otto von Bismarck, reality was 
purposefully overestimated and rebuilt in the name of a united and strong 
Germany. In this regard, the peculiarities of Winston Churchill's charismatic 
value system in England is remarkable, which lacks a strong leadership 
tradition. In the late 1930s, W. Churchill was recognized and accepted in 
England for his dissent in a narrow circle of party members. But by the end 
of the 40s, he was already perceived as a great helmsman against Nazism, 
a great national figure coordinating the British resistance. And the years of 
Churchill's rule showed that during the war, politics, as a rule, rose above the 
parties. He was able to gain recognition outside the party thanks to his 
dedication to officially remaining conservative. As a rule, charismatic leaders 
seem to arise when parties are weak or do not inspire confidence (today this 
is a growing trend in both the West and the East). 

As part of our research, we also consider it appropriate to present 
Shils' comments on charisma [15, с. 5-18]. According to Shils, charisma 
is a quality that exists not only in leaders, but also in individuals, actions, 
and institutions that promote public order and coexistence. According to 
Shilts, charisma can be both constructive in terms of maintaining public 
order and destructive in terms of undermining public order.[16, p. 201-204]. As 
a result, all forces that engage in legitimate and legal activities, express 
public interests, and have public trust can be considered charismatic. 
This means that there is a large number of social strata in society 
(debaters, representatives of culture and science, businessmen, doctors 
and others) who can be charismatic. This is in contrast to Weber's 
approach, whose definition of charisma was cemented by the gift of God, 
something that only a chosen few are endowed with. A special place in 
Schilz's concept is occupied by institutional charisma, which concerns 
not only individuals[16, 206 ].. Based on this approach, we emphasize 
that the theoretical explanation of charisma is multidimensional in terms 
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of value. To proceed, it is necessary to agree on whether the concept of 
"charisma" falls into the category of ideal types or not. Second, the 
fundamental question is whether the analysis of political processes and 
making predicitons will be limited if the concept of "charisma" is rejected. The 
answer is yes. For a systematic and scientific study of the problem, 
it is necessary to bear in mind the following: 

1. Charisma is a complex social phenomenon, as such, for reasons of 
optimal application, anthropological, religious, revolutionary, reformatory, 
acquired forms of charisma need to be classified. Charisma is classified 
based on the level of social interaction, the way society is transformed, the 
outcome of activity, the assessment of the authenticity of reality, and moral 
criteria in the face of contemporary uncertainties and turbulence. 

2. Charisma is a characteristic of a person's self-affirmation in a specific 
social environment, certain social ideas, the desire to make certain changes 
and to engender trust, which is also carried out via public expectations and 
aspirations (especially socioeconomic). A charismatic leader is the one who 
can form and respond to sociocultural challenges, using them to influence 
the thoughts of future generations, establish a system of values, implement 
reforms, and instill hope in society.  

3. It is possible to become a charismatic leader within a short period of 
time under the modern conditions of the development of information and 
communication technologies. However, according to the socio-political 
situation, it is necessary to change the content of charisma. And this 
necessitates the presence of socially significant ideas, the creation and 
constant maintenance of a certain positive charismatic image in addition to 
the institutional management of the outcome, the use of modern 
communication tools, and continuous efforts in order to increase the level of 
trust.  
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ԽԱՐԻԶՄԱՏԻԿ ԼԻԴԵՐՈՒԹՅԱՆ ԿԱՅԱՑՄԱՆ ԱՐԺԵՔԱՅԻՆ 

ԲԱԶՄԱՉԱՓՈՒԹՅՈՒՆԸ 

ՄԱՐԻԱՄ ՄԱՐԳԱՐՅԱՆ 

Հայաստանի Հանրապետության պետական կառավարման ակադեմիա 

 
Արդի քաղաքական տուրբուլենտության և անորոշությունների պայ-

մաններում խարիզմատիկ լիդերության կայացման արժեքային բազմաչա-
փությունը ուսումնասիրվել է որպես սոցիո և էթնո մշակութային ֆենոմեն: 
Հիմնավորված է մոտեցում (կարծիք), որ այդ ֆենոմենի գործառման վրա 
էական ազդեցություն ունեն տեղեկատվա հաղորդակցական նորագույն 
տեխնոլոգիաները: Այդ տեխնոլոգիաների զարգացման մակարդակը 
հնարավոր է դարձրել քաղաքական գործչի իմիջի վերակառուցքավոր-
մամբ փոխել երկրի սոցիալ-քաղաքական և հոգեբանական մթնոլորտը: 
Այստեղից էլ քաղաքական տեխնոլոգիաների կատարելագործումը որա-
կապես հանգեցրել է նրան որ այսօր գործ ունենք հատուկ նախագծված 
«կեղծ խարիզմայի» հետ: Ելակետ է ընդունված, որ խարիզմատիկ լիդե-
րության կայացման գործընթացն իր արժեքային բազմաչափությամբ խա-
ղային բնույթ ունի։ Այդ նկատառումներով էլ համեմատական քաղաքագի-
տության տիրույթներում խարիզմատիկ լիդերության կայացման արժեքա-
յին բազմաչափությունը վերլուծվել է՝ կարևորելով մարդաբանական և քա-
ղաքակրթական մոտեցումները: Հեղինակի կարծիքով մոտեցումը հնա-
րավորություն կտա ընդհանրացնել միջդիստիպլինար տվյալները՝ ստեղ-
ծելով հիմնախնդրի սոցիալ-քաղաքական կերպափոխման ամբողջական 
պատկեր: 

Բանալի բառեր. խարիզմատիկ լիդերություն, տեղեկատվական հա-
ղորդակցական տեխնոլոգիաներ, մեսիա, կեղծ խարիզմա, ինստիտուցիո-
նալ խարիզմա, զանգվածների խարիզմա, իշխանության խարիզմա, պա-
տասխանատվություն:  

 
  



Քաղաքագիտություն 
 

  

105 

 
ЦЕННОСТНАЯ МНОГОМЕРНОСТЬ ПРОЦЕССА СТАНОВЛЕНИЯ 

ХАРИЗМАТИЧЕСКОГО ЛИДЕРСТВА  
МАРИАМ МАРГАРЯН 

Академия государственного управления Республики Армения 

  
В условиях современной политической турбулентности и неопре-

деленности ценностная многомерность в становлении харизматичес-
кого лидерства была исследована как социо и этнокультурный фено-
мен. Обоснован подход, что новейшие информационно-коммуника-
ционные технологии оказывают существенное влияние на функцио-
нирование этого явления. Уровень развития этих технологий позволил 
изменить общественно-политическую и психологическую атмосферу 
страны путем реструктуризации образа политика. Именно поэтому 
совершенствование политических технологий качественно привело к 
тому, что сегодня мы имеем дело со специально сконструированной 
«ложной харизмой». В качестве отправной точки принят тот факт, что 
процесс становления харизматического лидерства с его ценностной 
многомерностью имеет игровой характер. С учетом этих соображений 
ценностная многомерность становления харизматического лидерства 
была проанализирована в областях сравнительной политологии с 
акцентом на антропологический и цивилизационный подходы. По 
мнению автора, такой подход позволит обобщить междисциплинарные 
данные, создав целостную картину социально-политической трансфор-
мации данного вопроса. 

Ключевые слова: харизматическое лидерство, информационно-
коммуникационные технологии, медиа, ложная харизма, институцио-
нальная харизма, харизма масс, харизма власти, ответственность. 
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